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INTRODUCTION 

A Message from Kees Hertogh, Director,  Microsoft Dynamics AX  

Product Management  

 

Welcome to the Microsoft Dynamics AX Statement of Direction.  This 

document contains information about our development plans through 

the year 2011 for  Microsoft Dynamics AX. Whether you are a new  or 

existing customer or partner, this information will help you  plan your 

bu siness and IT activities .  
 

 

Our mission at Microsoft  is to enable people and businesses to realize their full potential.  

In 2001, Microsoft made an  important commitment to the business applications category 

through the acquisitions of industry Ȥleading ent erprise resource planning (ERP) solutions , 

including Microsoft Dynamics AX. Since then weôve built a global People -Ready business  

ï based on empowering people across a broad spectrum of industries and geographies  ï 

with the right tools, information, and opportunities they need to succeed.  

 

Today, as part of this global People -Ready business, the Microsoft Dynamics AX  product  

community has grown to  over 10,000 customers  and over 1,000  partners across more 

than 40  countries . New customers and partners are joining every day . We believe this  

success is due , in large part , to three main factors:  
 

1.  The hard work and dedication of our valued partners  

2.  Microsoftôs ongoing commitment to protecting the investments of partners a nd 

customers by continuing to optimize Microsoft Dynamics AX for the market we 

are selling in   

3.  A partner -centric industry strategy and continued investments in industry -

specific capabilities   

Looking ahead, we will continue  to maintain a sharp focus on these three factors  by 

working to innovate, improve and extend the product in the markets we serve today .  

In addition, we  plan  to  embrace Software -plus -Services in the ERP arena. We want  to 

make Microsoft Dynamics AX fit hosted deployments even more and s urround it with 

hosted services from Microsoft and partners that enhance their overall capability.  

On behalf of the entire Microsoft Dynamics AX team, thank you for considering Microsoft 

Dynamics AX.  
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VISION ð BUILDING FOR THE DYNAMIC BUSINESS 

Change is a fundamental part of business today. And, people, processes and ecosystems 

are the principle drivers in an organizationôs ability to transform change into opportunity, 

and opportunity into growth. The Microsoft vision for an  organization with th e agility to 

drive sustainable growth ï whether growth means new business models, new markets, 

strategic alliances, growing market share or reducing costs ï is the Dynamic Business.  

 

The focus for R&D investment for Microsoft Dynamics AX will help to enab le the Dynamic 

Business with a product that helps to ensure three key elements:  
 

¶ Productive People  ï Organizations  excel when they empower their people to 

drive the business forward. At Microsoft, we believe that the key to helping 

businesses become more a gile and productive in a global economy is to empower 

individual workers by giving  them  the  tools that improve efficiency and enable 

them to focus on the highest -value work . We are determined to develop solutions 

designed for people.  

¶ Adaptable Business Pro cesses  ï We believe solutions should be built to 

support business processes in your organization and industry . This means 

delivering business process output to the right people and making it possible for 

people to influence the process pro -actively.  I t must be easy for companies to 

make changes to the se business processes, workflows, policies and services in 

order to respond quickly to rapidly changing customer demands, market 

conditions or partner requirements.    

¶ A Connected Ecosystem  -  The business eco system  encompasses all the entities 

with a relationship to an organization at any point in time.  Organizations need to 

realize a faster return on investment because relationships with business partners 

have become fleeting and more dynamic due to the short er product life cycles 

and changing market needs. In order to build relationships that are profitable, 

organizations need to integrate business processes beyond company walls and be 

able to share information easily. We believe IT is vital  to a successful a nd 

connected ecosystem, and strive to deliver solutions that meet the requirements.    

Technology  and Business Trends  

Regardless of geography or industry, companies and organizations today face several 

key challenges that we believe will affect the require ments of their ERP system. These 

trends and challenges include:  

¶ Pressure from globalization  ï Operating in a global business environment 

presents new, complex challenges that make it even more difficult to stay 

competitive. Lower -cost producers force many companies to find new ways to attract 

and keep customers; there are increased demands from global customers who want 

customiz ed products and faster delivery,  and interconnected supply networks means  

more distribution channel s, production sites and warehouse locations. Plus, 

companies expanding into new markets must deal with the increasing demands of 

global reporting and compliance requirements, and  the speed of change. All these 

factors contribute to an increasingly complex and challenging business environment.    
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¶ A changing work force  ï A new workforce is emerging and o rganizations need to 

prepare for  the transition from the baby boomer work er  to the next generation  

workforce .  In an age where skilled workers are  more important than ever, 

organizations must  create an environment that fits the needs of this next generation  

of workers . The new workforce is educated and familiar  with state -of - the -art 

communication technologies like instant messaging  and mobile phones . These new 

workers are used to advanced search capabilities, finding information and 

transforming it into decisions. This new workforce is mobile and accustomed to 

working any place and at any time.  

¶ Changing regulations for compliance and environmental su stainability  ï 

Companies are under enormous pressure to comply with a growing number, range 

and complexity of regulatory requirements and to adopt environmental sustainability 

initiatives within their businesses.  In recent  years, corporate scandals due to poor 

internal controls have led to new regulations (such as Sarbanes -Oxley) as well as 

greater regulatory scrutiny. In addition, the growing demands of doing business in a 

rapidly changing global environment, the need to provide relevant and timely 

informa tion, and report accurately and regularly to authorities, partners, 

stakeholders, and shareholders, have created even more challenges for organizations 

ï making compliance adoption more critical than ever.   

 

In addition, we see some key new technologies th at will impact and potentially benefit 

the deployment and operating costs of ERP applications in the short to medium - term:  

  

¶ Hardware Performance  ï the continuous improvement of hardware 

performance, such as multi - core processors continues to raise  the bar higher. As 

a result, business management software vendors must change the software to 

leverage these innovations so customers can realize maximum benefits.  

 

¶ Software Breakthroughs  ï Software -as-a-Service, Web 2.0, RFID, 64 -bit 

operating systems are new software technologies that offer opportunities to 

organizations, and will have an impact on todayôs business solutions. 

   

¶ Virtualization  ï while hardware is becoming a commodity, the ability to 

separate hardware from software offers organizations the opportunity to optimize 

the utilization of hardware. Virtualization software enables organizations to 

improve hardware utilization, reduce server administration costs, and enable 

business agility by responding quickly to the needs of new servers.   

How Microsoft Dynamics Benefits Organizations   

The Microsoft Dynamics line of products, including Microsoft Dynamics AX,  works like 

and with other Microsoft products most  employees are already familiar with, such as  

Microsoft Office. Designed with a focus on the roles people play throughout a company, 

Microsoft Dynamics delivers an individualized, RoleTailored user experience and that 

enables  employees to easily customize and automate based on their own preferences 

and work style. That means less training and development time and an immediate return 

on investment. We believe this is the unique value the RoleTailored user experience 

provides customers.   

We can break down ñworks like and withò into four primary areas or benefits to business 

owners,  their staff an d ultimately their  business.   
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Familiar to Your P eople  

A Microsoft Dynamics  implementation helps  to support and enhance the work employees  

do, and the way they do it. By building on software familiarity they already have, the 

teams and individuals in a business can be more productive to accomplish their personal 

and organizational goals.  

 

Fits Your S ystems  

Microsoft Dynamics works the way most  current technology works, and fits easily and 

seamlessly into existing systems helping organizations  maximize their  technology 

investment. It also offers the opportunity to take advantage of other Microsoft product 

innovations, including Microsoft SQL Server ®  and Microsoft Windows ® .  

 

Fuels Business Productivity  

Automating business processes is the backbone of Microsoft Dynamics. From financial 

and accounting processes to supply chain and manufacturing to sales and marketing -  

automating business processes helps your people concentrate more on productive tasks 

and  less on repetitive busywork. This also helps to reduce the cost and complexity of 

doing business.  

 

Enables Confiden t Decision Making  

An organization  need s to be able to respond quickly to changing conditions . I t  is people 

who actually have to respond to these changes, make informed decisions, and set the 

business apart from other organizations. Microsoft Dynamics provides access to critical 

data that can be easily analyzed using familiar tools such as Microsoft Office Excel ® .  

What is Microsoft Dynamics AX? 

Microsoft Dynamics AX is a comprehensive business management solution for mid -sized  

and  larger companies and organizations. We recognize that Microsoft Dynamics AX may 

fit well in customer organizations outside of this definition and we acknowledge tha t the 

mid -sized market segment is defined differently from country to country and from 

geography to geography. Additionally, Microsoft Dynamics AX can accommodate larger 

ñhub-and -spokeò organizations made up of multiple subsidiaries or divisions where 

part icular subsidiaries or divisions have similar characteristics to mid -sized segment 

companies.  
 

Microsoft Dynamics AX  helps organizations manage business processes in domains such 

as Finance, Supply Chain Management, Production, Project Management and Acco unting, 

Sales and Marketing, Human Resources Management, Service Management, Compliance, 

Business Intelligence  (BI) , and Collaboration.  

 

Microsoft Dynamics AX is built to make it easy to do business across  multiple  locations 

and countries by consolidating  and standardizing processes, providing visibility into 

processes , and help in simplifying compliance.  
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The Microsoft People - Ready Approach ð Putting People First  

People are at the heart of every organization ðthey bring the creativity, passion, hard 

work and thought leadership that ultimately propel a business forward.  The Microsoft 

People -Ready business is based on empowering people with the right tools, information, 

and opportunities they need to succeed. Microsoft Dynamics AX 2009 represents the 

latest expression of Microsoftôs long-term strategy to raise usability to a higher standard 

to enable the People -Ready Business. User Experience researchers and designers at 

Microsoft conducted extensive research into the requirements customers have for 

business management solutions. The detail oriented approach includes three practices: 

Research, the Microsoft Dynamics Customer Model, and RoleTailored Design.  

 

Research and Development Methodologies  

The Microsoft Dynamics User Experience approach is based primar ily on research. By 

using a variety of different research methods, Microsoft Dynamics User Experience 

researchers and designers continue to move up the usability pyramid -  from delivering 

what is needed, to providing it in an easily usable format, and fina lly to delivering 

something desirable  that people actually enjoy using.   

 

The Microsoft Dynamics Customer Model  

Microsoft Dynamics User Experience researchers and designers distilled voluminous 

research results into a framework called the Customer Model ða representation of the 

people within a  typical  organization, the departments within which they work, and the 

actual work that they do.  Part of the design strategy to enhance productivity in Microsoft 

Dynamics AX is based on the Microsoft Dynamics Customer Model .  

 

Figure 1: The Microsoft Dynamics Customer Model describes how people in departments do work within and 
across organizations.  The findings are based on interviews with over 1000 people.  
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RoleTailored Design  

RoleTailored desi gn enables people to cut through the clutter, delivering just the 

information they need, where and when they need it.  It offers perspective by providing 

an overview of the work ahead, so that organizations can  plan and prioritize efforts.   

RoleTailored design is a key component of improving user productivity in Microsoft 

Dynamics AX.   

Solutions Built for Change  

Today organizations must be able to keep up with changes in the market place. Business 

applications should not be a threshold for change. Whether change is expansion into new 

markets or new partnerships with strategic vendors, redesign of business process is 

unavoidable. For instance, imagine the impact on business processes and supporting 

business appli cations when an organization changes its focus from business - to - customer 

(B2C) to business - to -business (B2B). Customer relations will change from many to a 

few, the relationship will be more intense and require electronic exchange of information, 

and produ ction control will be likely to be make - to -order instead of make - to -stock.  

 

Adaptable  Business processes  

We believe we need to deliver software that is able to change.  Therefore we w ill continue 

to evolve the application architecture  to enable Microsoft Dy namics AX to take advantage 

of the advancements in application development technology provided by the .NET 

Framework. Microsoft Dynamics AX has had a long history of enabling  business es to 

customize and adapt the business processes to enable change. Establ ishing this 

foundation on the .NET Framework sets the stage for taking advantage of the ways 

business processes will be modeled and composed in the future with technology 

initiatives like Microsoftôs Project ñOsloò. Business analyst s will be more involved in the 

process of changing the application, by re -assembling activities in workflows 

independent of where that workflow will run and how the user will interact with that 

process . 

 
ñI think one of the biggest trends in application development that I talked abouté is modeling, and 
we're making a big investment in that. We have what's been code named Oslo, and talked a little bit 
about it on our Web sites and our blogs, which is this model -driven de velopment platform. It's 
actually taking the kind of models that you're seeing arising in specific domains, like software 
management in System Center, or your data design over in SQL, or your process activities over in 
BizTalk and saying, we need to take a ll these domains and be able to put them into one model space. 
In fact, we need to let people create their own domains that aren't just isolated, but that exist in this 
one modeling space. And that's what Oslo is about.ò  

Bill Gates, Chairman, Microsoft  
 

For example Microsoft Dynamics AX 20 09 has taken advantage of two important .NET 

libraries , the Windows Workflow Foundation (WF) and the Windows Communication 

Foundation  (WCF) , to build a foundation for a new paradigm of applications development 

called Ser vice oriented Architecture.  Service oriented architecture (SOA) provides 

methods for applications development where systems organize functionality around 

business processes and package these as services. Using  the Windows Communication 

Foundation Microsof t Dynamics AX 2009 can expose services for other applications to 

consume functionality.  Microsoft took this concept one step further by also providing the 

ability for Microsoft Dynamics AX 2009 to consume services exposed from other 

http://www.microsoft.com/soa/products/oslo.aspx
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applications either on -premise or in the cloud.  The Windows Workflow Foundation 

provides an environment for defining, executing and managing workflows.  

  

These development frameworks provide foundations for building model driven 

applications. For example , workflow service prov ide s an abstraction for the developer to 

collect rules for how a task is carried out  and who does it . Collections of task s form a 

business process. The workflow tasks and services need to interact with data stored by 

the business application. The model of that data also provides a foundation for enabling 

the business process to model the organizational structures needed for business process 

for any scale of simple or complex organization.  

 

Logical  Data Structures  

With Micro soft Dynamics AX 2009 we also started a n evolution toward modeling data 

structures that enable  more logical organizational  models. Multi -Site concepts were  

introduced t o enable the modeling of advanced  internal supply chains. Financials 

features like Shared Services functionality also leverage enhancement s for  more complex 

intercompany relationships. The setup of trading partners like customers and suppliers, 

and any  contact data, now takes advantage of  a common  Global address book which 

store s relationships between people and organizat ions .  

Microsoft will continue to evolve the organizational model to simplify the deployment of 

the business application by providing a more generic model of organizational concepts 

like legal entity, business units, operational units, geographical regions  and allow 

companies to configure the business application for the way they do business.   

Industry Strategy  

With Microsoft Dynamics AX our objective is to provide an integrated ERP solution that 

fits the unique needs for a large community of medium -sized o rganizations.  However, 

the requirements of each organization are different, based on requirements specific to 

their industry, or ñverticalò, and unique company needs.   

 

Our i ndustry strategy is  to improve the industry fit based on requirements common 

acro ss verticals in a given industry. This will empower the Microsoft partner ecosystem, 

consisting of  Independent Software Vendors  ( ISVs ) , Value -Added Resellers ( VARs)  and 

System Integrators, to provide solutions that meet the specific needs for customers 

acr oss different verticals in a more efficient way.  

 

In addition , the Microsoft Dynamics AX Industry Solutions, which are delivered in close 

collaboration with key ISVs, provide extra functionality capabilities in our target  

industries. We are focused to del iver capabilities across the following industries:  
 

¶ Profession al  Services  

¶ Discrete Manufacturing  

¶ Process Manufacturing  

¶ Wholesales / Distribution  

¶ Retail  

¶ Public Sector (for the first time in Microsoft Dynamics AX ó6ô) 
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Microsoft offers two specific programs to support ISVs and partners who provide 

solutions in the market place  and give our customers a way to  find high -quality 

solutions :  

¶ Certified for Microsoft Dynamics AX  (See the appendix for more details.)  

¶ Microsoft Solutions Partner Program (MSPP)  (See the appendix for more details.)  

Microsoft Technology  ð An Investment in the Future   

Microsoft Dynamics AX can  help organizations and partners  utilize their  investment s in 

Microsoft technology. Our strategy is to continue to look for services and functionality 

provided by the .NET Framework, Windows, Microsoft SQL Server, and Microsoft Office 

instead of developing new, proprietary functionality to enhance the capabilities in 

Microsoft Dynamics AX.  

  

Examples of this include the work that was carried out in Microsoft Dynamics AX 4.0 to 

utilize  Active Director y®  to provide logon authentication for the business application. This 

enables organizations  to centralize  their  administration of user accounts and password 

management with their  internal network eliminating the need to administer passwords in 

different locations and reducing support costs.  

  

Other examples include using  the BI capabilities of Microsoft SQL S erver. Since the 

release of Microsoft SQL Server 2005 Reporting Services , we have look ed for ways  to 

utilize  this technology for developing transactional business reporting. Using these 

improved business intelligence tools enables organizations  to make the  most of the  

reporting technology that they  will have invested in when they  acquired  Microsoft 

Dynamics AX or another business application. We continue to develop around the 

Microsoft SQL Server Analysis Services capabilities to provide OLAP cube storage a nd 

processing.  

 

With these development s organizations  can optimize  their  investment in Microsoft Office 

Excel and Microsoft Office SharePoint ®  to put  analytics tools into the hands of a broader 

range of end -users , whether  users of Microsoft Dynamics AX or  not. Continuing these 

investments in core analytics foundation enables organizations  to look to new Microsoft 

applications like Microsoft PerformancePoint Ê for advanced scorecard analytics.  
 

The Microsoft Dynamics AX portal technology is based on Share Point technology, and 

combines and complements the basic Share Point capabilities with specific ERP 

capabilities . 

 

Microsoft continues to look to hardware advances and ways  to leverage the processing 

capabilities in the server computers that organizations  can purchase today or may 

already have. The migration to 64 -bit computing and multi - core began a number of 

years ago and Microsoft Dynamics AX enables organizations  to run in a 64 -bit 

environment to leverage the processing and storage capabilities of these n ew machines. 

We did work in Microsoft Dynamics AX 2009 to help organizations  leverage multi - core 

machine for scaling out the Microsoft Dynamics AX object server to help support the 

growth of providing tool s to all employees in the  organization.  
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A Developm ent Philosophy Based on Gradual C hange   

Our  development philosophy is to advance Microsoft Dynamics AX improvements, , 

enhancements and innovations in a gradual way to limit major disruptions to our 

customersô business. Customers can start small and slowly add new users  and 

functionality as their needs change and business grows. Our n ew releases  will include  

important innovations to  help organizations meet future challenges and  tools to help 

customers upgrade without too many obstacles.  In fact, one of our focuses in the next 

release will be to further enhance the upgrade tools so that  organizations can benefit 

from innovation in a controlled way.  

 
With Business Ready Customer Care ( see section IV ), weôre announcing Extended 

Support for Microsoft Dynamics AX which helps  our customers to control the timing of 

when they move to the next version of their product in accordance with their business 

plans. In the latest release the possibility of a skip - level upgrade, Micros oft Dynamics AX 

3.0 to 2009, is supported.  

  

Business Ready Licensing is designed to help organizations grow their business 

management solution  to meet the changing needs of the business . The pricing model 

supports g rowth in terms of more people and users,  new business processes and 

functionality or new sites and countries.  

  

Software plus Services Outlook  

More than ever, companies need to take a strategic approach to managing IT. Our vision 

is to create integrated busi ness processes and seamless end -user experiences across a 

companyôs strategic software assets whether they are managed on site  or in the cloud.  

 

With Microsoft Dynamics AX we will  continue to  embrace the Software plus  Services 

model to help our customers enhance existing business processes via services  and offer 

them choice in how they use, buy , deploy, and manage their business processes.  We 

envision some of these services to be built by Microsoft while others might b e built by 

partners , and because services for Microsoft Dynamics are offered through Microsoft 

Dynamics Online , customers will be able to easily consume incremental services from a 

single, trusted source.  

 

Learn more about the Microsoft Dynamics Software -plus -Service strategy.  

Customer - Centric P rocess  to Build New S olutions  

Customer needs are  at  the cent er of our development activities . And, to ensure these 

needs are met , R&D teams use a variety of best practices and carefully designed 

processes to develop a high quality product that meets the needs of our customers. This 

includes extensive customer research, an early adoption program , review  of design and 

feature specifications and test  automation. But it doesnôt end here ï Microsoft 

encourages an ongoing dialogue with customers and partners via online communities, 

customer and partner boards  and various programs.  
  

http://www.microsoft.com/dynamics/softwareplusservices.mspx
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MICROSOFT DYNAMICS AX 2009  

Microsoft Dynamics AX 2009  

Microsoft Dyn amics AX is a business management solution designed for mid -sized and 

larger companies with 200 to 7,500 employees. It helps people be more productive and 

increases the value of data by giving  more people across the organization access to 

critical business  information and processes in Microsoft Dynamics AX.  

Microsoft Dynamics AX supports industry -specific and vertically relevant functionality 

through partner implementations. In addition, Microsoft Dynamics AX Industry Solutions 

support end - to -end functiona lity that targets the following industries: process and 

discrete manufacturing, distribution, retail, and professional services. In particular, 

Microsoft Dynamics AX supports international installations by offering multi - site, country -

specific functionalit y, and multi - languages capabilities on a central installation.   

The types of customers who are  currently choosing  Microsoft Dynamics AX  include global 

organizations, growing organizations, and organizations with legacy systems, and those 

that are struggling with the challenges of managing the total cost of compliance.  

Microsoft Dynamics AX 2009 contains over 400 enhancements.  Please see t he Appendix  

for a high level overview of the business benefits that Microsoft Dynamics AX 2009 

offer s. More detailed documents describing the enhancements as well as training 

documents and white  papers are available on PartnerSou rce and CustomerSource.  

Microsoft Dynamics AX Industry Solutions Serving Customer Industry N eeds 

As we continue our commitment to increase the industry footprint of Microsoft Dynamics 

AX for our five  focus industries , Microsoft Dynamics AX Industry Solutions will continue 

to play a key role in fulfilling this industry roadmap, and providing a solid platform on 

which vertical ISVs can develop and deliver end - to -end vertical solutions.  

 

Technical Certification requiremen ts for our Microsoft Dynamics AX Industry Solutions 

ensure  tight  alignment of development standards and localization requirements with 

those of Microsoft Business Solutions. Our Microsoft Dynamics AX Product Management 

and R&D Teams are working jointly wit h our Microsoft Dynamics AX Industry Solutions 

ISVs on combined product roadmaps to assure that our future functional offerings are 

efficiently coordinated.  
 

Our focus continues on these 5 industries:  

¶ Business Services ï Industry Solutions: óProfessional Servicesô & óField Servicesô 

¶ Retail ï Industry Solution s: óRetail Chain Managerô & óAdvanced Demand 

Managementô 

¶ Process Manufacturing  ï Industry Solution:  óProcess Industriesô 

¶ Discrete Manufacturing  ï Industry Solutions: óIndustrial Equipment Manufacturingô & 

óApparel & Textileô 

¶ Wholesales  /  Distribution ï Industry Solution: óAdvanced Demand Managementô  
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Industry Strategy
Partner
Vertical 
Solutions

Microsoft 
Dynamics AX 
Roadmap

Microsoft 
Dynamics AX  
Industry 
Solutions

1 2 3 4

1.
Service

Industries
ǒ Professional 

Services for 
Microsoft 
Dynamics AX

ǒ Field Services 
for Microsoft 
Dynamics AX

2.
Retail Industry
ǒ Retail Chain 

Manager for 
Microsoft 
Dynamics AX

ǒ Advanced 
Demand 
Management 
for Microsoft 
Dynamics AX

3.
Process 

Manufacturing
ǒ Process 

Industries for 
Microsoft 
Dynamics AX

4.
Discrete 

Manufacturing
ǒ Industrial 

Equipment 
Manufacturing 
for Microsoft 
Dynamics AX

ǒ Apparel and 
Textile for 
Microsoft 
Dynamics AX

5.
Wholesale/
Distribution

ǒ Advanced 
Demand 
Management
for Microsoft 
Dynamics AX

5

 
Figure 2: Industry Strategy for Microsoft Dynamics AX 2009  

 

All  Microsoft Dynamics AX 2009 industry solutions are in the market today .    

Count ry Localizations  ð Regional Features for a Global Economy  

Microsoft Dynamics AX provides local and global functionality to meet geographic 

requirements. Continuously updated as tax and regulatory requirements change, our 

business solution helps our customers meet their country -wide, horizontal governmental 

and financial reporting obligations. We provide this horizontal localization in countries 

where there is an official Microsoft Dynamics AX release. Our partners focus on providin g 

specific vertical and municipal regulatory enhancements and features. For example, 

while Microsoft focuses on delivering regulatory enhancements that are required by the 

majority of customers in a country, our partners provide add -ons and customizations for 

specific state, provincial, or city regulations and for vertical markets (such as insurance, 

real estate, and agriculture).   

 

In Microsoft Dynamics AX 2009 we have added additional country -specific functionality  

for new local legal requirements for mo re than 10 countries.  This release also includes 

built - in support for a bi -directional user interface and Arabic language.  
 

In add ition, Microsoft Dynamics AX 2009  will continue its commitment to  multinational 

organizations by merging or consolidating the Global layer (GLS) functionality . 
 

Availability by Country, Region and Language  

Microsoft Dynamics AX 2009 is or will soon be available in the following countries and 

regions, and can be implemented with any of the languages listed below. Or, for an 

updated list please visit Microsoft.com.  
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Available Countries and Regions  Languages  

Available now:  

Austria, Canada, Denmark, Finland, F rance, 

Germany, Iceland , Italy, Malaysia, Mexico,  

Netherl ands, Norway, Singapore, South Africa , 

Spain, Sweden, Switzerland, United Kingdom, 

United States, Australia, Belgium, New Zealand , 

Turkey  

Available in February of 2009:  

Brazil, China, India, Thailand and Japan  

Available in Q2  of CY2009:  

Czech Republic, Estonia, Hungary, Latvia, 

Lithuania, Poland, Russia , and Saudi Arabia  

Arabic, Chinese (Simplified), Czech, Danish, Dutch, 

English (Australia), English (Canada), English 

(India), English (Ireland), English (Malaysia), 

English (New Zealand), English (Singapo re), 

English (South Africa), English (UK), English (U.S.), 

Estonian, Finnish, Flemish, French, French 

(Belgium), French (Canada), French (Switzerland), 

German, German (Austria), German (Switzerland), 

Hungarian, Icelandic, Italian, Italian (Switzerland), 

Japanese, Latvian, Lithuanian, Norwegian, Polish, 

Portuguese (Brazil), Spanish, Spanish (Mexico), 

Swedish, Thai, Turkish  

 

Table  1: Availability of Microsoft Dynamics AX 2009 in countries and languages  

 

Microsoft Dynamics CRM  

Microsoft Dynamics CRM is complementary to the sales and marketing modules in the 

Microsoft Dynamics ERP solutions. Microsoft Dynamics AX offers back -office functionality 

to the organizationôs inside sales teams.  The functionality for t his select group of  heavy 

users  is built on a deep integration with ERP data such as quoting, item availability and 

inventory.  Microsoft Dynamics CRM has strong functionality to support field sales, and 

mobile scenarios for relatively large workforce (front office). Microso ft Dynamics CR M 

also offers  Service Management, marketing campaign s and call center support.  Business 

partners offer integration solutions between Microsoft Dynamics AX and Microsoft 

Dynamics CRM.  
 

Software plus Services Available Today  

Microsoft Dynamics  AX 2009 offers our retail customers integration with online payment 

processing, enabling the use of credit card, debit card and PayPal payment processing 1  

from within the Microsoft Dynamics AX order processing function, helping to reduce 

transaction cost s, save time and reduce data entry errors. With the Payments Service, 

retail businesses can accept variety of payment types on premise and online to better 

serve their customers and reduce transaction costs.  

In addition, weôve made Microsoft Dynamics AX  2009 available on the Service Provider 

License Agreement ( SPLA)  pricelist, enabling  our partners to offer Microsoft Dynamics AX 

on subscription basis to their customers.  

 

 

                                    

 
 
1 Service available only in  the  United States at this time   
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Microsoft Technology Integration  

Microsoft Dynamics AX 2009  is certified on  Windows Vista ® , Windows Server ®  2008 and 

Hyper -V Virtualization . These certifications show  that Microsoft Dynamics meets a high 

level of quality . Moreover it supports Microsoft SQL Server 2008, and utilizes new 

capabilities of this release such as the new compression capability.  

 

Depending on the functionality that an organization uses  with Micros oft Dynamics AX , 

the use of additional Microsoft sof tware  will be require d. The table  in the appendix  

provides a summary of the software that is utilized  by the business application to help 

organizations  control their  internal processes. For a more detailed view of required and 

optional components please see the system requirements here .  
 

In addition, for project - based businesses who have invested in Microsoft Project Server 

we have provided interoperability to Microsoft Dy namics AX . This enable s better visibility 

of the project lifecycle using the collaboration capabilities offered by Microsoft Project 

Server.  

 

Other Microsoft technology integration includes the Microso ft Office Communications 

Server ïa new line of corporate messaging and collaboration software that can be 

integrated with voice over IP (VoIP) support. We have provide d a connection to  Microsoft 

Office communicator through our Global Address book feature in the business 

application . Now o rganizations can  take advantage of their  future investment in Microsoft 

technology by enabling use rs of the business application to see presence information . 

They can  IM , e -mail , or call directly from the transaction screen  in Microsoft Dynamics 

AX. This p rovides better compliance management of corporate contact data and helps 

workers become more productive.  

   

And, we  have invested and will continue to invest in new capabilities provided by 

Windows Virtualization such as our certification on Microsoft Hyp er -VÊ. Virtualization 

enables organizations  to leverage the processing capabilities in current servers to help 

reduce machine footprint, and reduce operational support. Organizations that  have 

invested in Microsoft Windows can use their  investment in virtu alization to help manage 

Microsoft Dynamics AX 2009. Through the Server Virtualization Validation Program we 

will also support our customersô investment in other virtualization technology. ( See 

Microsoft Dynamics AX System Requirements ).  

 

Deployment Strategies   

When political, environmental or competitive influences change the way an organization 

does business, the organization m ust be  able to respond  in an efficient way . This 

requires  a business application that can scale up and scale down. Microsoft Dynamics AX 

has been designed as  a three - tier application  providing organizations with the flexibility 

to scale their solution as their business grows . It also means that ther e is just one 

centralized installation and all locations can log on to the same installation. In Microsoft 

Dynamics AX 2009 the number of country layers has been reduced to fewer layers. So 

no matter how many locations an organization has, managers can be sure that all 

employees are on the same page when it comes to planning production cycles, 

deliveries, viewing inventory, financial and customer data, and so on. Also, setting up 

the business management solution that supports business processes in a new cou ntry 

office or location is easier because of the connection to the centralized installation.  
 

http://www.microsoft.com/windowsserver2008/en/us/hyperv.aspx
http://www.microsoft.com/dynamics/ax/using/2009systemrequirements.mspx
http://www.microsoft.com/dynamics/ax/using/2009systemrequirements.mspx
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This architecture also provides the flexibility for customers to leverage existing database 

assets if they are running Oracle on a Windows Platform. Because of th e richness of 

business intelligence tools , we will continue to take advantage of  the capabilities of the 

Microsoft SQL Server Reporting Services and Analysis Services.  
 

 

Figure 3: Microsoft Dynamics AX 2009 supports 40 languages including Arabic  

Unicode s upport was completed in Microsoft Dynamics AX 4.0 and bi-directional 

language support was added in Microsoft Dynamics AX 2009. This enables Microsoft 

Dynamics AX 2009 to support 40 languages . This architecture has served companies well 

and will continue to provide flexibility for many versions to come. The architecture helps 

enable  companies to choose how they need to work  ï whether  centrally, regionally, or 

decentralized.  
 

Sinc e version 2.5 w e have provided W eb applications to enable users to access the 

functionality they need, where they work. Through to Microsoft Dynamics 2009 we 

provide a RoleTailored  interface built on Windows SharePoint Services to enable end 

users to access the business applica tion through a Web browser wher ever they may 

work. Likewise , we off er  the capabilities  ïwhether through synchronization capabilities or 

applications develop ed  on the Microsoft Dynamics Mobile framework  ï to allow access 

through a mobile device. Thes e options enable broader reach but minimize deployment 

and maintenance.  
 

Microsoft Dynamics AX will continue to be shaped by the customers who use it. An 

example of this is our commitment  to continually improve performance and scalability. 

In Microsoft Dy namics AX 2009 we have benchmarked the application in mixed -mode , 

real world functional scenarios demonstrating through put of 322,470+ lines per hour 


